
IFTM is planning to broaden the 
scope of its Bachelor of Science in 
Heritage Management programme by 
adding Cultural Management courses to 
the programme to better equip students 
for culture-related jobs.

Heritage Management programme 
Assistant Professor Dr. Sharif Shams 
Imon said that with the merging of 
the two fields, which are pending 
government approval, the course would 
be renamed to Bachelor of Science in 
Heritage and Cultural Management.

According to him, the changes 
would include the study of the creative 
industry and would also see the 
streamlining of some of the existing subjects to make them more efficient and practical.

The decision to restructure the course was based on feedback from students, experts and 
alumni, in addition to having surveyed 72 similar programmes around the world to see what 
improvements could be made.

“Cultural management is part of the creative industry and is getting high attention around 
the world. Governments are seeing this as a frontier of economic development and so we should 
prepare our students for this,” he said, adding that the new knowledge and skills students acquire 
from the programme would make them more competitive in the job market, especially in the 
GBA where culture and creative industries are a big hit.

“[The course update] reflects the demands of not only students but also the industry and society. 
We feel strongly that this new positioning would attract more students to study at IFTM,” he said.

Being internationally recognised for its education offering and launching 
more postgraduate programmes, the Macao Institute for Tourism 
Studies (IFTM) now has a new role to play, which is to cultivate talent 

to serve the tourism industry for the Greater Bay Area (GBA).

Enhancing Competence
As the tourism industry progresses, more high calibre talent is needed. 

In view of this, IFTM launches four Postgraduate Diplomas, four Master of 
Science and a Doctoral degree programmes.

These fields would help enhance the competence of tourism professionals 
in Macao and the GBA, which is in accordance with the “Outline of the 
Development Plan for the Guangdong-Hong Kong-Macao Greater Bay Area” 
released last year, proposing that Macao should make use of its competitiveness 
in tourism education and training, plus its experience in tourism development 
to help the city become a tourism education and training base for the GBA.

Education quality
The quality of education at IFTM has been recognised internationally, 

having won many awards over the years.
In the latest achievement regarding education quality, the Institute came 

first among universities in Macao in the 2019 Shanghai Ranking’s Global 
Ranking of Academic Subjects. In the same ranking system, the Institute came 
third in the Greater China region, fifth in Asia, and 30th globally in the subject 
of “Hospitality and Tourism Management”.

In addition, the Institute has been ranked in the forefront of the QS World 
University Rankings in “Hospitality and Leisure Management”. Last year, it 
was ranked 33rd among universities around the world and fifth in Asia.

The Institute was also the first United Nations World Tourism Organization 
UNWTO.TedQual institution in tourism education and currently offering the 
greatest number of certified bachelor’s degree programmes. In 2017, it became the 
world’s first higher education institution to pass the International Quality Review 
(IQR) from UK’s Quality Assurance Agency for Higher Education (QAA).

The Institute attributes these rankings to its academic achievements, and 
will continue to support various academic researches and contribute to the 
development of the tourism industry in Macao and the world.

Tourism Education Collaboration Center
To dedicate nurturing tourism professionals for the GBA, IFTM has signed 

a cooperative framework agreement with the Zhuhai Cultural Broadcasting and 
Sports Bureau, and major state-owned enterprise Zhuguang Group to jointly 
establish and manage the Macao Institute for Tourism Studies – Tourism 
Education Collaboration Centre for Guangdong-Hong Kong-Macao Greater 
Bay Area.

The agreement will give full play to Macao’s experience in tourism 
education and training, as well as tourism industry development, to cultivate 
talent to serve the region’s tourism industry.

Based in Zhuhai, the Center will partner with other industry partners 
in the region such as hotels and education institutes to offer a wide range 
of professional training courses. This would be covered under an advanced 
training course for GBA-based talent, which would “embed” them at the 
properties. Other courses envisaged include an advanced series of seminars for 
general managers, as well as enhanced hotel industry service standards.

UNWTO Letter of Appreciation
UNWTO Secretary-General Zurab Pololikashvili last year presented 

a Letter of Appreciation to the Macao government for its contribution to 
development of human capital in tourism worldwide.

The letter made particular reference to the training programmes offered to 
participants from UNWTO member states by the Macao Institute for Tourism 
Studies’ Global Centre for Tourism Education and Training, in collaboration 
with UNWTO.

The establishment of the training centre was the result of an MOU signed 
in 2015 between the government and UNWTO.

As part of the Institute’s efforts to strengthen its position as an international 
hub for tourism education and training, the centre provides courses in cooperation 
with UNWTO to help participating tourism officials and professionals to 
enhance their knowledge and skills, runs training workshops for civil servants 
of tourism-related bodies from Portuguese-speaking countries, and regularly 
holds short executive development programmes with leading tourism schools 
around the globe for executives in Macao’s hospitality industry.

IFTM has been actively supporting tourism education in the Greater Bay 
Area through forming alliances with local and regional educational institutes 
and enterprises, the latest being “Guangdong-Hong Kong-Macao Greater 
Bay Area Tourism Education Alliance” which helps deepen cooperation and 
resource sharing between institutions and enterprises in the region to achieve 

development as well as promote tourism education and training.
With the alliance, the Institute’s School of Continuing Education has 

been able to conduct training activities more effectively and provide targeted 
vocational education to the GBA.

In the last decade, the School has been carrying out vocational qualification 

training and certification in what is known today as GBA, offering Macao 
Occupational Skills Recognition System (MORS) training in Zhuhai and 
Nansha. The formation of the alliance creates a better condition for the School 
to extend MORS training to members of the alliance.

In addition, the Ministry of Culture and Tourism has officially listed the 
Institute as the National Tourism Education Training Base for the Guangdong-
Hong Kong-Macao Greater Bay Area.

Based on all these factors, the School has been able to hold a number of 
training programmes and activities to cultivate tourism talents in the GBA in 
the last couple of years.

Moreover, the School has also been introducing highly accredited 
certifications from the mainland to Macau to provide more certification 
channels for local practitioners, such as the School has been inviting staff 
from Guangdong Vocational Skills Appraisal and Guidance Center to conduct 
assessments for the Chinese Tea Master class.

Most recently, the School has successfully applied to be the organiser of 
the mainland’s Arts Graded Examination, which allows the School to offer art 
classes of different grades, and assist pupils from the Escola Luso-Chinesa 
Técnico-Profissional obtain certificates for its graphic design course.

In 2017, UNESCO designated Macau as a Creative City of Gastronomy. 
Since then, the government has stepped up efforts to promote the unique 
Macanese cuisine, and the School committed to promote related education, 
training and conservation, such as providing short-term  catering professional 
training courses as well as three-year daytime and evening diploma courses, 
all of which have Macanese cuisine integrated as part of the programmes.

In addition, the School arranges cooking instructors to study and prepare 
forgotten dishes to conserve old recipes of Macanese cuisine, and is working 
closely with the government to build a “Macanese Cuisine Database”.

Continuing education, building the GBA together 

Heritage Management degree to be 
expanded to include cultural management With the aim of further facilitating practical learning for students of Tourism Retail & Marketing Management Bachelor programme, 

the Institute is planning to open an “iRetail Lab” on the Taipa campus hopefully in the upcoming academic year.
The Institute’s courses are known for having the right balance of theoretical and practical learning, equipping students with skills 

that they could immediately put into use when they start working after graduation.
“We want to prepare our students for their career after graduation when they take up management roles, where they’ll need to 

understand the operation of a retail business as a whole,” lecturer Dr. Catherine Li Zhuo said, adding that the lab would be a platform for 
students to get  more comprehensive knowledge of frontline and back of house operations before they start working in the retail industry.

She said that the four-year course covers many aspects of retail in tourism context such as back-of-house coordination, travellers’ 
retail experience, ways to engage customers, and mall management, studying new trends and the impact technology advancement has 
on customers’ behaviour, in addition to site visits, talks by industry professionals and opportunities to be part of collaborative projects 
with retail enterprises.

She pointed out that with the introduction of the iRetail Lab, six to seven courses in the programmes would take place there where 
students can have hands-on experience in store operation through simulation, instead of learning in the classroom through power-point 
presentations.

She explained the course hopes to let students know that there 
is more to retail management than just selling a product in the shop 
front, with subjects covering MIS, merchandising management, 
service operation, customer data analysis, customer relations 
management, visual merchandising and store design.

According to Dr. Li, some of the course’s graduates have 
previously been recruited as management trainees at international 
travel retailer DFS’s local office, and have successfully become 
product sales managers after 18 months of training.

Dr. Li said graduates are mostly working at DFS and LVMH 
brands that have local offices in Macau, as well as working in mall 
management and marketing in shopping facilities in integrated 
resorts.

“Companies have said they like our students because they have 
good communication skills and a good business sense,” Li said.

Retail lab to enhance practical learning

As a child, Gustavo Huang enjoyed 
watching his grandmother and mother 
cook, and they are the people who 
influenced him most to get into cooking.

Huang, who was born in Brazil and 
spent his childhood in São Paulo before 
moving to Macao for secondary and 
tertiary education, said that he decided 
to take Culinary Arts Management so 
that he can learn and be as good as his 
grandmother and mother.

He said it has been a great experience 
on the course, where he has learnt 
everything from cooking to managing a restaurant. He has been recognised 
in the Institute Honour List for his outstanding academic achievement.

“I had a great time cooking with my classmates,” Huang said, “Being 
able to cook with my friends was one of the best moments as student in 
IFTM, I learnt a lot, not only from the lecturers but also from my friends.”

After graduation, Huang plans to do travel to Canada and continue to 
improve his culinary career.

Kim Le Nguyen Uyen Nhi is from 
Vietnam and is currently a Year 2 student 
in IFTM’s Hotel Management.

Besides the ranking of the Institute, 
she said she chose to study this field at 
the Institute because they provide hands-
on courses such as front desk that help 
her know more about hotel operations.

Her favourite part of the course 
is marketing, which led her to enjoy 
doing research as the assignments have 
enabled her to learn so much more even 
outside the seminar room, and her main 
research focuses on tourists’ behaviour 
and tourism destination.

She hopes as she continues the course, it will help her explore her career 
path in the hotel industry, not just in theory but also in the real world.

While many aspects of the Institute have met her expectations, she suggested 
that the school should have more customised coursework for the individual 
student as it could further enhance student problem-solving skills.

Gustavo Huang says culinary 
course helps his career

Vietnamese student says research 
component lets her learn more

After four years of studying at Sun 
Yat-sen University’s School of Tourism 
Management, Lucifer Liang said he became 
more interested in tourism development 
and as IFTM is specialised in this field, he 
chose to further his studies here with a master 
degree in Tourism Management.

“As competitiveness is now based on 
talent, I realised the need to up my game. 
Having already acquired the basics to start 
academic research, I need to extremely 
raise my social practice ability and nurture 
vocational skills,” Liang said, pointing out 
that the Institute is the place that can provide 
a platform where he could have academic development and professional 
training at the same time.

“The fact that IFTM has a good connections with many other 
institutes and universities around the world as well as international entities 
through partnerships, I could take part in these academic and international 
exchange events to enrich myself,” he said.

Dinelle Wong, studying the bachelor’s degree in Tourism Event 
Management, took two exchange opportunities.

Wong spent the first semester of academic year 2016/17 as an exchange 
student at Bournemouth University, in Britain. In the second semester of 
academic year 2018/19 she went on exchange to IMC University of Applied 
Sciences Krems, in Austria.

While in Bournemouth, Wong improved her English and communication 
skills, but she felt she had wasted chances to meet more people from different 
places, so did a second exchange in Austria as it gives easy access to the rest 
of continental Europe, and where she experienced more interaction with 
lecturers.

Studying abroad gave Wong more confidence in herself and made 
her more independent. Her experience abroad influenced her decision to 
compete in the 2019 Miss Macao pageant, in which she came third.

Wini Cheong graduated in 2010 with a Bachelor degree of Science in Tourism Business 
Management.

Cheong was working in the hospitality industry mainly in the event sales and marketing 
department when she was inspired to start her own business as a wedding planner.

She said that unlike other universities, she said IFTM give students opportunities to do 
internships and join overseas exchange programmes.

“The entry requirements are high, so I wanted to challenge myself,” she said, adding, 
“I’ve not only learnt so much more from these project, but more importantly it helped me 
improve my presentation and communications skills,” Cheong said, pointing out that these 
experiences give students basic knowledge of what to expect in the real world, and allow 
them to learn more quickly.

As a representative of the alumni group, Cheong said it has given her opportunities to 
learn different aspects and create a bridge between alumnus and the institute.

After graduating from Tourism Retail & Marketing Management in 2017, Jacob Wong 
started his own bakery business.

Wong had the idea while on an exchange programme in Holland where he met up with 
his family and relatives from France.

“We did some brainstorming and went on site visits, and when I came back to 
Macao, we opened our first shop,” he said, pointing out that cost control, marketing 
and merchandise display were some of the things he learnt from the course that were 
particularly helpful when running his business.

His internship experience in the retail department of a local hotel where he took part 
in the preparation for a shop opening was a big help for him when he started his own 
business.

Recently, Wong has set up another business that will merge IT with retail to cater for the needs of Macao’s 
multifaceted development and provide more convenience for consumers.

Exchange student Ramón Fiebiger a German pioneer at IFTM

Lucifer Liang: IFTM’s specialty in 
tourism ideal for postgraduate studies

Two exchanges abroad twice as nice for Dinelle Wong

Wini Cheong: IFTM’s course preps students for real world Knowledge & experiences help Jacob Wong start own business

Ramón Fiebiger is the first exchange student from Munich University of Applied 
Sciences in Germany to study tourism management at IFTM.

While he likes the approachability of the academic staff, he also found the teaching 
at the Institute engaging as students are encouraged to reflect on topics in class, 
participate and get involved, and where they can learn something new and challenge 
their prior perceptions.

“We recently went to Thailand to do research on attraction management and the 
development of theme parks, which was quite a surprise,” he said, adding that seeing 
things with Asian perspectives has made coming to IFTM worthwhile, and would 
recommend coming to Macao to his peers.

He said his time at IFTM has helped advance his academic development and he 
has gained insights into fields such as event management, attractions, theme parks and 
travel services.

“It could help me settle for one area in the future,” he said.
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Programme Duration Class 
schedule 

Medium 
of instruction

Admission written 
examinations

(local applicants)

Application period
Local 

applicants
Non-local 
applicants Mainland applicants

Bachelor of Arts Culinary Arts Management

4 years Daytime English English and Mathematics  
(JAE) 03 – 17/01/2020 01/11/2019 – 

10/07/2020 04/05 – 28/06/2020
Bachelor of Science

Heritage Management

Hotel Management

Tourism Business Management

Tourism Event Management

Tourism Retail and Marketing Management

Bachelor of Science

Hotel Management

4 years

Evening Chinese
English, Mathematics and 

Chinese 
(Not JAE)

04/05 – 
28/06/2020 04/05 – 28/06/2020

04/05 – 28/06/2020Tourism Event Management

Tourism Retail and Marketing Management

Diploma

Hotel Management

2 years
Mainland applicants could not 

apply for Evening Diploma 
Programmes

Tourism Event Management

Tourism Retail and Marketing Management

Postgraduate Diploma

Hospitality Management

1 year

Evening English N/A

10/02 – 17/05/2020
Mainland applicants could not 

apply for Postgraduate Diploma 
Programmes

International Food and Beverage Management

International Hospitality and Tourism Management

Tourism Management

Master of Science

Hospitality and Tourism Management

2 years 10/02 – 17/05/2020
International Hospitality Management

International Food and Beverage Management

International Tourism Management

Doctor of Philosophy Hospitality and Tourism Management 3 years All year round

Enquiry: (853) 2856-1252 or email: admission@ift.edu.mo 

With more postgraduate courses and global recognitions, 
IFTM tasked to help nurture tourism talent for GBA

This is an artist rendition of the iRetail Lab

Students organised a public event on heritage 
interpretation


